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PART.A
Answer SEVEN questions out of NINE. Each ans\,Yer carries TWO rnarks'

i. List any two types of research used in business.

2. What is the difference betrveen deductive and inductive iogic?

3. Define hypothesis.
4. Mention hvo sources of research problems"

5. What is sampling error?

6. State any tr/o advantages of using a questionnaire.

7. What is meant by tabulation of data?

8. What is citation in research?

9. Mention any two t-vpes of anal54ics'

PART-B

Answer anv FOLIR questions out of SIX. Each answer carries FM marks.

10. Expiain the need and scope ofbusiness research"

pxl : Ml

[4x5:20]

11. Discuss the different [pes of research GAPS.

12. Exptrain the different tlpes of measurement scales used in research with examples.

f g- ABC Hospital is planning to install more powerful backup equipment for electricity failures. Calling data

,*"^-^ ^^t:l^^+ol na rlra -rr-l-er nf t$rxrer friirrres exnerienced bv the hosoital:were collected on the nun"rber of r faiiures enced the

Days Sun Mon Tue Wed Thu Fri Sat

Number
of Calls

5 9 6 7 1 5 11

t",tBCisindependentofthedaysoftheweek.Tab1eValue
is 15.8.
14. Write short notes on: Data Cleaning, Normality and Skeu'ness'

15. Explain different types of anall.tics with examples from business.

ROLL F{O:
D TEi,,..;4:
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Instructions:
t. verify and ensure that the question paper is completely printed.

2. Any iiscrepancies or questiins about th" "rr* paper must be reported to the COE within I hour

after the examination.
3. Students must check the course title and course code before ans\ryering the
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PART-C
Answer any TWO questions out of FOUR. Each answer carries TEN rnarks. [I0X2:20115' A researcher is studf ing the impact of social media adttertising on purchase intenticsn anlotxg ntillenrtials.

e Identify the independent and dependent'ariabres in this study.. Propose the most appropriate data collection method.
c Recornmend at least two attitude measurement scales suitable for this research.r Exptraia how samplin-q error might affect the results and how it can be minimized.

17- Analyse the different scaling techniques available to a researcher. What is the prime difference
between comparative and noncomparative scaies?
1 8- If someone highlights an area of investigation, what steps does a researcher go through u,hile
conducting a research?
19. \&'irat are the different twes of research reporls that we encounter?

PART-D
Answer the following.
20. A retail cltain w*qnts to study customer satisfactiott vtith their online ys. ofrline stores.
product varielry, pricing, contenience, and seruice qtnli4t.

As a student researcher, you are asked to prepare a surveS,-based study. Deveiop:

a) A questionnaire rvith minimurn I questions excluding derno-eraphic questions. [8]b) Mention what other methods are available to collect aata. ;01c) How you would ensure validity of the collected data. t2]

[16X1:16]
They want insights into

{
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