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V Semester B.B.M. Degree Eliamination, Nov./Dec. 2016

(RePeaters) (Prior to 2014'15)
BUSINESS MANAGEMENT

5.5 : Elective Paper - I : Product and sales Management

Time : 3 Hours

lnstruction: Answer shoutd be written in English only.

Max. Marks : 100

SECTION _ A

Answerany ten sub-questions. Each sub-question carriestwo marks : (10x2=20)

1. a) What is Product strategY ?

b) What is meant by customer acceptance ?

c) Give the meaning of buying motive'

d) What is test marketing ?

e) what do you mean by micro environment of business ?

0 What do You mean bY Product line ?

g) What is window disPlaY ?

h) What do You mean bY new Product ? :

i) What is a quantitY discount ? *
j) Who is a whole-saler ?

k) Give the meaning of Product Mix'

l) ExPand FM'G' 
sECTroN - B

Answerany five questions. Each question carriesfive marks :

2. Discuss the various functions of market'

(5x5=25)

B. What are channels of distribution ? lndicate the relative importance of ditferent

channels.

4. What are the tunctions of a retailer ?
P.T.O.
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5. Briefly explain market segmentation success criteria.

6. Write a short note on organisation for new product development.

7. Explain the importance of product strategy.

8. What is products repositioning ? State the repositioning strategies.

SECTION _ C

Answer any three questions. Each question carries fifteen marks : (3x15=45)

9. Explain the steps in new development process.

10. Discuss the factors affecting channel choice.

11. Write a short note on retail marketing.

12. What do you mean by product life cycle ? Discuss the stages of product

life cycle of a product.

13. Explain the qualities of a good sales man.

SECTION. D

Answer the foltowing question, which carries ten marks : (111Q=10)

14. Explain the various stages of product life cycle.


