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Il Semester Degree Examination, March/April 2023
(NEP) (2022-23 and Onwards) (Freshers)
(Open Elective)
BUSINESS ADMINISTRATION
Rural Marketing
Time : 2% Hours 13 com EVE Max. Marks : 60

Instruction : Answers to be written either in English or Kannada
completely.

SECTION - A

Answer any 8 of the following sub-questions. Each question carries
2 marks.

1. a) Give the meaning of rural consumer.
119, 06€0 11, BT IPFRTIY, AR

b) What is market segmentation ?
RRTOTE, QDBHRS DOTTETD ?

c) What do you mean by product positioning ?
emg)sq m@@ea’dsad STECR0 ?

d) What is optional pricing ?
2up B DOTTEO 7

e) Write the meaning of online marketing.
SR BRTFEON'S OTFII) WBOD.

f) Who are affluent group of consumers in rural market ?
M2, Q0eE0 SRTTEI0DE, 3,¢:3008 M, BFT THOF) CIRFO 7
g) Define new product development.
DD em@’ﬁ @@aa%odos% mzsméa?o.

h) What do you mean by E-rural marketing ?

E-mo,a0ee0 SITF 30N 0T DI 7
P.T.O.
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) State the channels of distribution.
QNITHOD a’mrﬁrﬂ@abq SV,

j) Give the meaning of corporate farming.

TOPF T G0 BT QeR.

" SECTION - B
Answer any 6 of the following questions. Each question carries 5 marks.  (6x5=30)

2. Write the differences between rural and urban markets.
712,e0¢£9 @B TNT m&%%ﬁ# 555325:3@5.3{ 2WTOD.

3. Mention the environmental factors influencing decision making process of rural
consumer.

119,069 TR, BTT I3 BREOBRWS &,8,03003 20ed &,¢g033 Weddes HOXT
BOTNTIY, GV DR,

4. Explain the different types of pricing in rural marketing.
119,60¢69 WRTIFE LD YT QDT DedaDd WSRFIY, D0~

5. Explain the changing behaviour challenges of rural consumer.
12,0669 TR, BTT WHTDI FBIVFDYT BeoONTR), DSOR.

6. Briefly explain the recent trends in packing.
29,80 SQ, AT )3 SNIS), 3TN HFOR.
7. Explain the buying process of rural consumer.

19, £0€80 119, HTT DO T3, 03000, TR

8. State the objectives of pricing.
2363 QRO T BN, SYRD.

9. Explain the problems faced in rural communication.
T, 2060 ROSBITY, FTORFTE B0, 7 D08
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SECTION-C
Answer any 2 questions. Each question carries 7 marks. (2x7=14)

10. What is rural marketing ? Explain the evolution in rural marketing.
ADFARN mms@% DOTTERD ? 1,000 mmﬁb%oja @@xwmq QRO
11. What is product life cycle ? Explain its stages..
VB, WEWS 238, Q0BT ? BTT BONTIY D[OR.

12. Explain corporate farming with case studies.

el :q;@e:s‘aﬁmo@ﬁ FORPE T %&qojamq QDROY.
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