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I Semester B.Com. Examination, February/March 2024
(NEP) (F+R)

COMMERCE

Paper - 1.3 : Principles of Marketing

Time : ZYz Hours Max. Marks : 60

lnstruction : Answer must be written either in Kannada or English.

SECTION _ A

aqro?l - D

Answer any six sub-questions. Each sub-question carries two marks. (2x6=12)

C>doaddo er& wd-{,dorl9ri erudotu. d,.9qlJood: en:d-d,d4C)ra odd>

erodrl$d:o dooad:dd.

1. a) Define marketing.

dnErosonr er$o am, an, exi.

b) Give the meaning of value.

dPe,rrd er$r 39&.

Expand AIDA.

AIDA erdl anoxr.

What is product mix ?

erudd tugsa aoddeab ?

State two imponrnJl of green marketing.

dx)d> arormdoeddild add,: agdDprdolrdl udou:0.

What is telemarketing ?

u30dndrt^30n6 aodded: ?

What is personal selling ?

{Crqd d>oao"l aodde$ ?

What is branding ?

arEoaonr aodded: z

c)

d)

e)

s)

h)

flcr:-3fj

P.T.O.
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SECTION - B

aqDd - ?)

Answer any three questions. Each question carries four marks. (4x3=12)

oln$oaddra $Jo& Ed4rlgrl eludotr. {,Aoloodl d,-d4o1ro oae4eroddqq
dooacbdd.

2. Explain the importance of marketing process.

dncno^l 4 I obC) q, dlsD, do$$4 adolr.

3. What is marketing research ? Explain its objectives.

dndreionr iodoedd aodded: ? cdd en:dedri$dtr adO&.

4. Explain the value delivery process.

dfde.r, &ddma 4goSrojrdl edo$

5. What are the objectives of price setting ?

6. What are the benefits of green marketing process ? Discuss.

dxrd; d>ooo^l 6gCro$ {,o3oeasdrf$r CrDdd r z3zSrx,.

SECTION _ C
Cqarl - ,a

Answer any three questions. Each question carries twelve marks. (12x3=36)

Cn{oaddo d}/a& d,d4i19rl erudOtu. {,3otoodl €,d4ol:ro dqdd, eodrl$dl
dooa&dd.
7. Examine the factors that must be considered while selecting the distribution

channels.
eddeaa zsodefrlg{ 

"cd1 
dnd:aail dorls6nderod erodtl$q doefrl.

8. Explain the different methods of promotion.

{,zodd aed eqtdrl$d} ado&. '

g. Discuss in detail the various steps involved in the development process of

new product.
don erudd, eledrs$gobC)O-usrlooBcbd aad dodrl$d:o cddaafl dz3rxr.

10. Explain how external marketing environment has an impact on organisations.

md, dndreiont doBdd Bodo$ dled deri 6?rrad aed:dd aoald&o edoA.

11. What is marketing segmentation ? Explain the bases of segmentation.

dDdrdqedad aodded> ? aqJuido$ dme-:ri$d1 ado&.


