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Paper — 1.3 : Principles of Marketing
Time : 2%2 Hours Max. Marks : 60
Instruction : Answer must be written either in Kannada or English.

SECTION - A
SNPN - R

Answer any six sub-questions. Each sub-question carries two marks. (2x6=12)
03I TIOTITIR 3T emw—@zgr@ﬁ VB OR. T,808/0TH mw—@zgojm QT
BOBNTIY, TROQTIBT.

1. a) Define marketing.
 BRIFLIOTT W), 9,35,%.

b) Give the meaning of value.
BRYO,T OTE SRR

c) Expand AIDA.
AIDA 3 QF0A.

d) What is product mix ?
VI, 03,69 0BT ?

#

e) State two importance of green marketing.
BT 559, TRTRET,FOT DT 732,328, 38T, 2TCW0.

f) What is telemarketing ?
BOTRFF 30T DOTTEID 2

g) What is personal selling ?
23,0308 PTES OTITETI ?

h) What is branding ?
239, 0R0TT ROTTEI ?
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SECTION -B
QN - W

Answer any three questions. Each question carries four marks. (4%x3=12)
OSNR)TTOTTR T @%ﬁ@ﬁ VB0, T,8030T @%qm me:o*@oﬁﬁ@;s%
BROOTOZT.
2. Explain the importance of marketing process.
TRTE T,8,03008 T3, 0, BT, BOA.
3. What is marketing research ? Explain its objectives.
BREFLINT BoZRCTS 0BT ? WTT VT EBRTIY, WWOA.

4. Explain the value delivery process.
P, DT T3, 03003033, 2BOA.

5. What are the objectives of price setting ?
33 ANQCD T eSO BRI ?

6. What are the benefits of green marketing process ? Discuss.
BTO BRTIB T, 38,0300 3, 03ReWTNTL BRI ? B3 A.

SECTION-C
SN -

Answer any three questions. Each question carries twelve marks. (12x3=36)
CBRYTIHTETR BT B,3 197 UZ0R. T, 808001 T, 050w TRTO HOTNTTY
BROQTOTT.

7. Examine the factors that must be considered while sélecting the distribution
channels. )
DBTTE WIS RIS, 03, RPN TONESHLITT B0INVR) TOA.

8. Explain the different methods of promotion.
T)23000 QNG QTIINTTY, WO

9. Discuss in detail the various steps involved in the development process of
new product. ’
BER GUBF, BRFQ B3,03000Q, LIRRORTIE DT TOBNYR), BTN WA,

10. Explain how external marketing environment has an impact on organisations.
WO, TIBEEIOTY TORTR) xom;oja oee3 FBer T, 27988 WETIBT OWOTI, WO

11. What is marketing segmentation ? Explain the bases of segmentatioh.
BRTFE, QP 0TI ? DPRFCOL TWRONTRY, DTOA.




