
i lIIiIli iffiI irui ilfiI illit ilil iill cB - 372
ll Semester B.Com. Examinatlon, Augustl$eptember 2023

{L*BeSi (2tl2U - 2t and Onwarcrs}
(Repeaters)

TOURISM AND THAVEL MANAGEMENT TTM
Paper - 2.4 : Marketing and Event Management

Time : 3 Hours Max" l,4arks :70
lnstruction : Answer all the Section in English only.

SECTIOTTJ _ A

1. Answer any five of the following questions. Each question carries two marks.
(5x2=10)

a) Define Market.

b) What is market segmentation.

c) Give the meaning of consumer behaviour.

d) Mention any two Event budgeting rules.

e) What is Event Management ?

0 Who is intermediaries ?

SECTION _ B

Answer any three of the following questions. Each question carries five marks.
(3x5=15)

2. Explain the impofiance of consumer behaviour.

3. Exptain the elements of Marketing mix.

4. Explain the steps in buying process.

5. Enumerate the types 0f Event Management.

SECT,ION - C

Answer any three of the following questions. Each question carries fifteen marks.

6. Explain the bases of Market segmentation. 
' (3;1$=45)

7. What are the factors influencing consumer behaviour ?
8. Explain the steps to organise an Event.

L What is Event Management ? Explain the roles of Event Manager.
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