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SOCIAL WORK
SWSCP 2.5 : Communication for Social Wark Practice

Time : 3 Hours Max. Marks : T0

PART - A
Wail - a

lnstructions : a) Answer alty five questions.
b) All questions carry equal marks.
c) Answer to each question should not exceed 900 words.

1. Define communication and write its scope.

Bo#druilnb a-tr&io*e& d:d: esdd %,1oJ:q udos:o.

2. List out ihe elements of communication.

Xcdddd esodd$d: dE*Craa.

Throw a light on non-verbal communication skills.

erdPsed BcdddC &de,:rrl* a3:eeJ ?,SSd; aJe]_.

Write a brief note on video conferencing systems.

&&Coe aa{d{oz* ddd*d$ u{ncsdaan z,tdoa:o.

Mention the nature of development communication.

e6tda iodddd {dr}ddd} dd}aaxr.

How do you understand effective writing ?

dOeaoa*aao uddrdri$q &ed deri edrri:ao ?

Throw a light on social mobilization.

xiad>*d de.:d&ee;eic$ a3:rd e,j$dc a3{.

State the significance of songs and folklore in street theatre.
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(5x5=25)

tren ileidde)aad:rt$c ubd; emdddd abd_d"iddl eexr.
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PAFIT. B

tFrl - ri
lnstruetions : ai Answer any three questions.

b) All questions carry equal marks.
c) Answer to each question should not exceed 600 words.

(3x10=30)

9. Communication plays an important role in fund raising. Justify.

eQ .So$ dd o*S_ dodddC d d$$ aag d&rfcd d. Xabprao.

10. Discuss the skills required for an effective social workers.

doraa;*mo idnx ato3:rddrorl eridrild:d faderd$q **rg.
11. Explain in detail types of feedback.

-)-q 
6^J- d-)J-JJ- 

^JJ-s 
sJ66 aD'D q.leCJ) cJOnV&) sJdJOmn,iJilOXrO.

U

12. Write the applicability of ICT in social woi'k.

frd>raoC:rd0 aera3o$ erd cg;ddC)$ udobo.s#4

13. Elucidate Swachcha Bharath Abhiyan.

{.*,eOg $eCDSdiq edeedo&.

PAFIT _ C

rtrdd - tu

Note : Compulsory question. The answer should not exceedp00 words. (1xl5=15)

14. Highlight the role of Behaviour change and social marketing in sociat change.
;ed:add udenddob$;#drm udsad# dlq ;md>dE rga;d$oc:d a,a$dd1
r 9 9 ArqrA
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